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COMMUNICATION... PRESS RELATIONS

Communication dedicated to all artists’ styles, either within

their gallery or individually
Press release editing and image-making ' /
| P

Communication is a reflection of artist's Press files, file adjustment proper to
personality and work. each operation, Press meetings (interview,
Strategic plan, placement, realization of conference, lunch, visit), following reports.
adapted communication tools, purchase, 'l

Media targets, any actions in order to reveal . ' 4

to the public the value of each artist's work.

EDITING, ADVERTISING...

To bring new energy to your advertising and publishing

Modern vision for the offensive positioning,

P U B L I C R E LAT I O N S YY) which attracts attention, analyses behavior

Long-lasting relationships based on unification of wide range of of future world signs, - numerous means

communication techniques, inspiring the personality of your firm to attempt successful difference.

Public relations is a trigger for intellectual debates ’I/
around the potential commercial and advertising targets, . | 4
such as those developping your notoriety.

Specific actions to distinguish your identity creation

and adaptation of web sites, particular listing, I/

editing and distribution of a newsletter, ' ' 4

event making.
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GET IN TOUCH WITH OUR IDENTITY
POINTING OUT ITS DIFFERENCE
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IDENTITE II INSTRUMENTS
CONTACTS = Anne-Charlotte Allainguillaume
presse@identite.fr - www.identitefr w  Fabrice de Pontfrache
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